








https://foodvalley.nl/en/personalised-nutrition-community/
https://foodvalley.nl/en/initiative/personalised-nutrition-position-paper/
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“Nutrition based on your genes ?? I really have no idea. I wonder if this is real 
science or just a marketing gimmick” Joe, 22, Netherlands



https://books.google.com/books?id=9U1K5LjUOwEC
https://en.wikipedia.org/wiki/ISBN_(identifier)
https://en.wikipedia.org/wiki/Special:BookSources/978-0-7432-5823-4
https://fractal.com.au/gerard-doyle-pitching-your-service/
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Through this study we:
• Explored awareness of European consumers on Personalised Nutrition tools, and 

what their general perception is of these tools.
• Identified two categories of Personalised Nutrition tools that consumers find relevant 

and are able to distinguish from one another.

Who is this report for:
• Entities that develop/sell Personalised Nutrition tools for consumers. In particular, 

insights were delivered for tools that:
• Help consumers collect/analyse their own lab results, leading to in-depth 

knowledge of their health,
• Help consumers determine what changes they need to make with their lifestyles 

in order to achieve specific health goals.
• Employers that are interested in implementing personalised health programs for their 

employees.
• Insurance companies that are interested in offering personalised health programs for 

their customers.
• Policy makers and authorities that wish to understand what consumers see as 

threats of Personalised Nutrition, so that they may develop regulations to protect 
consumers from these perceived threats.



The data was collected in the Citizen 
Participation Forum, an online 
community with over 300 members 
from 17 countries. 

Members are interested in talking about 
food and are generally well-informed.

Participants take part in activities 
ranging from discussions, to polls and 
questionnaires, photo-challenges and 
journal entries. 

Participants are engaging with one 
another and with the moderators and 
researchers. 

Moderators are responsible for probing 
participants, leading to in-depth and 
relevant data.

For this study, a customised series of 
about 20 tasks were designed. 91 
participants took part in this study.



To access the latest insights or discuss your specific 
research needs, get in touch today.

https://www.eitfood.eu/projects/consumerobservatory
mailto:steve@realleadership.consulting
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